HUDV 149: Youth, Families, Society, and Earth in Consumer
and Digital Culture

Examines how youth, families, society, and Earth as stakeholders are impacted by 24/7 pernicious marketing of
products and services in consumer and digital culture using interdisciplinary theoretical frameworks, reviews
how stakeholders, are placed at risk for social problems from hyper-marketing and over-consumption, learn
about stakeholders' social problems, debates and controversies, actions that stakeholders take to protect
themselves, and protective policies, laws, and programs from governments, corporations, and non-profit
advocacy organizations.
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